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Thoughts about the Strategic Innovation of Tourism Industry

in Ningxia Province
by Liu Feng, Guo Laixi

Owing to historical reason and restriction of its location, Ningxia' s tourism industry is currently in the comparatively back-
w ard state nationwide. So far as the natural envimnment and economic developing level are concerned , Ningxia has more
advantages in developing tourism industry than other industries. Tourism industry should be the distinctive industry, ad-
vantageous industry and pillar industry in Ningxia’ s national economy. By means of its tourism resource advantages.
Ningxia is likely to be an important base in which China’ s tourism products are renewed and the productive forces are
shifted to midwestern part of China in the 21st century. The author holds that it is imperative to grasp the above opportu-
nities positively develop tourism industry, invigorate its economy and break aw ay from the traditional pattern and imple-
ment five strategic innovations; 1. The developing strategy by leaps and bounds; 2. The driving strategy of producing fa-
mous brands; 3. The strategy of creating good tourist image; 4. The strategy of collecting funds from varnous channels 5.
The strategy of support by tourist science and education.

Thoughts about Bettering T ourism Products

by Qin Yu
The author holds that in China there is usually incomplete exposition on bettering tourism pwducts. It is necessary to re-
examine the bettering of tourism products under the new situation of rapid development of tourism industry. The author
puts forw ard the idea that on the premise of developing “ tourism”, it is imperative to place the bettering factors outside the
tourism industry on the same important position as those inside the industry, that is, bettering tourism pwducts not only in-
volves bettering tourist routes tourist items and tounsm products structure, but also entails bettering such factors as tourist
enviroment and tourist images. Besed on this the author offers a new framew ork for the theory of bettering tourism prod-
ucts.

Thoughts about the Policy of Resource Environment

in China’ s Sustainable Tourism
by Ao Rongjun, Wei Y ansheng

China’ s sustainable tourism is confronting a host of problems concerning resource environment, such as the decline of water
resources and serious pollution soil erosion in the tourist areas, atmospheric pollution the decline of biological tourist re-
sources as well as pollution by solid waste materials. The source of Chind s problems concerning resource environment lies
in; 1. Policy fault: The factor of resource environment has not been taken into account when formulating the policy of
tourism industry and related trades; that is lacking comprehensive policy-decision; 2. Market inefficacy: external economic
effect cannot be reflected in the cost and price in the market thus reducing the efficiency and profit. The article holds that
the policy orientation of the resource environment in Chind’ s sustainable tourism should be towards the following aspects:
implementing the comprehensive policy-decision of tourism economy and resource environment; building the asset manage-
rial system of tourism resources and the rational mechanism of tourist tariff; draw ing up the policy of external cost econo-
my; encouraging public involvement and carrying out the green accounting of sustainable tourism.

On the Disparity of the Perception Regarding®the Leading Role”by

Students Majoring Hotel M anagement in Hongkong and China’ s M ainland
by Huang Zhien, Peng Liwen
China’ s mainland boasts a great number of joint venture hotels. A good many Hongkong residents are assuming the man-
agerial position. How ever, because of the cultural and conceptual disparity, hotel managers from outside the mainland do not
quite conform to the“leading mode” w hile working with their mainland s subordinates This article, through an investiga-
tion intends to distinguish the similarity and disparity regarding the hotel managerial mode betw een students majoring ho-
tel management in Hongkong and China’ s mainland. For instance, sincerity, responsibility and talent are universally ac-
know ledged as the leading factors in a hotel by students of both sides. M eanwhile, resolution and good management are
morte typical for Hongkong students while well-organized sense and patriotism are more typical for students of China’ s

mainland.
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